Dolling Out Publicity

Left: Anemone Barbie was
designed by Christian
Louboutin to coincide
with the Cannes

Film Festival.

rbte,

The PR Darling

In her 50th anniversary year Barbie has quite
literally re-invented herself and as a result the
brand’s doll sales have soared, achieving an
incredible 60% growth.

LSB spoke to the Mattel media machine to find
out why Barbie has been attracting almost as
many press column inches as Cheryl Cole and
what this has meant for the brand.

The power of the press is undeniable; it has the ability to were; she was after all always very much a fashion doll,”

shape opinions, launch careers and to dash them, sending explained Mattel's UK public relations manager Sarah Allen.

former A-list stars signing up for a stint in the jungle to To this end Barbie sponsored New York fashion week

reverse the negative opinions. and has also taken part in a number of high profile fashion
Barbie won't be needing a media shot in the arm any collaborations, including customised dolls sold on Asos.com

time soon though as her press profile has been up there with kitted out in a series of little black dresses, and a

the best of them. From a piece on careers in Grazia collaboration with celebrated shoe designer

magazine (where eight readers Christian Louboutin.

attended a mentoring brunch where, But it's not just Barbie that's had a
like Barbie, they were encouraged to share of the limelight; thanks to the
explore other career options), to g exposure in arguably one of the biggest
fashion spreads in the Daily Mail and [’ d | movies of the year, Ken is back. “The

Vogue, she has set tongues wagging SUCCESQ‘! whole re-ignitement of the Barbie/Ken

over the last year. And, in a real media relationship and the ‘will they, won't

coup Barbie even appeared in Toy they’ get back

Above & right:

Story 3 and was reunited with her long- 3:‘:;?::;:‘;;;‘"

time beau Ken after a rather public break- Was exploited ina
recent article in

together question
has given us an

up back in 2004, giving the press ample ~ Grazia magazine. opportunity to
fodder for more stories. have some fun with
“The 50th anniversary has been a fantastic opportunity Ken too,” said

to re-connect with the brand and what its core principles Sarah. "Asa
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fashion icon as well he's been in
Esquire magazine and has even
offered his dating tips in
GQ magazine.”

She continued: “The PR we've
achieved has worked on so many K

different levels. We've been

courting opinion leaders in different

Above: Ken and Barbie were re-introduced in Toy

Dolling Out Publicity

as sporting goods and health and beauty
with a big launch scheduled for Q2 2011.
As far as Ken is concerned he is

destined to be the celebrity partner, but
never the starl “On the licensing side we
are bringing Ken into Barbie’s world in a
fun way to enhance the Barbie brand,”
said Sarah. That said Mattel will be

Story 3 but will they or won't they get back together?

communities to try and keep people
with the brand, but most importantly talking about us in
cultural conversations. We've targeted mums, fashion

followers, and girls and the overall mix of coverage has

working with high end fashion designers
for the menswear shows as London Fashion Week and some
Ken products will hit the high street, including a Sweet Talking

Ken toy and a Shaving Fun Ken, but he won't have his own

K

been phenomena
Sarah believes
the staggering upturn
in doll sales can be
attributed in part to

the media coverage,

but she concedes the

competitive landscape ey T

foothall table was set
up at Selfridges -
blondes vs brunettes.

for Barbie has changed dramatically.
Mattel is conscious that the Barbie doll
itself needs to move
with the times and the
new toy line is “better
and has more sparkle”,

according to Sarah. The

company is also
introducing a high-tech Barbie doll with a video camera in
her necklace.

From a licensing perspective Mattel still has the core
target of girls very much in its sights, but it has identified
women as a secondary and important category. “For example
through one of our licensees we have collaborated with Jane
Norman and Miss Selfridge with some fashion lines,”
explained Sarah. “We want to entrench ourselves in the adult
segment over the next four years and we will be using some
of the Ken activity next year to push this through.”

Asides from fashion, other areas that Mattel will
concentrate its licensing efforts on include role-play. “By this
we mean anything from dress-up to role play toys,” said

Sarah. Active life too is another core area with products such

standalone licensing
programme.

The PR machine
is set to ramp up yet
again in time for
Valentine's Day as
the very public

Above: Ken laps question of will Ken

up the attention in
a fashion spread
in Esquire.

and Barbie get back together is set to

dominate headlines!

Fashionista Facts

@ Ruth Handler, co-founder of Mattel, brought her vision of a
three-dimensional doll to life with the introduction of Barbie
in 1959.

@ Barbie has four sisters Skipper (1964), Stacie (1992), Kelly
(1995) and Krissy (1995) .

@ Barbie's first pet was a horse named Dancer; since then, she
has had more than 50 other pets!

@ Barbie's first boyfriend, Ken, debuted two years after Barbie
in 1961.

@ Ken and Barbie broke up on Valentine's Day in 2004 after
being together more than 43 years.

@ Barbie has been outfitted by more than 70 famous couturiers
and has served as creative inspiration to 146 designers.

@ Barbie has had more than 120 inspirational careers.

@ With over a half-million fans, Barbie has the largest Facebook
fan page of any doll.

@ Barbie's blog is translated into 11 languages and has been
viewed in 194 countries.

@ Barbie has never been married (she just likes to model
wedding gowns for her designer friends)

@ Barbie and Ken are currently “friends” (but we hear he wants
her back).

@ Barbie has never been pregnant (that was her best friend
Midge).

@ Barbie’s “real” measurements are 5 inches (bust), 3 Vainches
(waist), 5 3/16 inches (hips). Her weight is 7 ¥4 ounces.

@ Because she’s plastic, Barbie technically has had “plastic
surgery” on her face and body.

LICENSING SOURCE BOOK EUROPE 95




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /StoneSans-Semibold
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


